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Goal 3 — Partnerships of Strategic Importance
KPI 3.4 — Government and Community Relationships

Objective: Invest in strategic relationships and collaborative relationships in higher education, PK-12 education,
business and workforce development, government, and other community organizations.

Definition: A count of the number of relationships SBCCD has with Government and Community entities. A
Government and Community Relationship is defined as having an MOU on file. This is a district total, so college
data is not provided.

Measurement Frequency: Annual

KPI 3.4: Government and Community Relationships 2017-2018
SBCCD (Total) 73

Note: This is a new metric, so 2017-2018 is our baseline year.
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Analysis: SBCCD had 73 Government and Community Relationships across 7 industries/agencies. The top 3 most
frequent relationships were with Non-Profit Organizations (21), Higher Education Institutions (16), Local Business
and City Agencies (tied with 12). Non-Profit relationships were with higher education, health, domestic violence,
workforce training, and religious organizations. Relationships with local businesses were primarily manufacturing,
logistics, and supply/distribution companies.



